





See it. Believe it

One of the most significant advantages
AdRods™ offers our clients is the ability to
show them exactly what they can expect of the
finished product. We have thousands of man
hours invested in the development of a visual-
izationtoolthatleaves absolutely nothingtothe
imagination. The proprietary technology we
use at AdRods™ to create and produce our
designs is the very same 3-D technology
used to create the stunning visual effects
in blockbuster features like Transformers.
What’s more is that we have created a sim-
ple “handshake” that allows typical agency
designers to layout professional designs on
the templates we provide, in familiar pro-
grams like Adobe lllustrator and Photoshop.
The resulting renderings not only provide
a hyper-realistic illustration of what our
clients can expect, but they also provide the
technicians who print and apply our wraps with
absolute clarity, leaving nothing to chance.

Photoshop templates simplify
the design process.

Beautitul & Durable.

We go to great lengths to ensure your final designs are
as gorgeous in reality as they are on our 3D models.
AdRods™ uses only premium 3M vinyl automotive
wraps. 3M materials are of the highest quality, provide
an ultra high gloss, and easily conform to every curve
with exacting precision.

The technicians who apply our wraps are the finest
in the industry, and there skills allow them to execute
your finished designs flawlessly. The final product can
easily last for years, well beyond the life of the average
advertising campaign.

Gloss or matte finishes are available.



GGet noticed with AdRods.

e 481,000 possible pedestrian impressions on the Still frames from a hidden-camera
ride-along in AdRods cars

Las Vegas strip daily*
e 506,550 possible vehicle impressions on the Las

Vegas strip daily*

e 35,000 people per hour walking The Strip from 6
p.m. to midnight*

e Per tourist average of 4.13 hours walking The Strip.
Tourists spend an average of 3.81 hours sleeping*

e AdRods™ drive where you want them—you define
the routes and AdRods provide the impressions

e “Strip side” development on the rise: bars,
restaurants, walkways, etc.

¢ Recall rates for mobile advertising higher than
other outdoor media

* Applied Analysis study conducted in 2009




AdRods Advantage. 7 ikemesq

¢ People have a genuine love for classic cars
- US Citizens have a demonstrated interest
- Internationals presently pay top dollar to import
American hot rods, muscle cars and classics
- It is a rare opportunity to see one in person
e Each AdRod™ is custom matched to the
personality of the client
¢ Variety of different classic cars to choose from

¢ Designs can range from sophisticated to wild

e Add spokesmodels as passengers to wave, ¢ AdRods™ play music and sound tracks that suit the
smile and engage viewers classic car and the client, creating a “rolling jukebox”
¢ AdRods™ become associated with the client e AdRods™ add “the cool factor” to your campaigns
* The media is inherently exciting; AdRods™ e AdRods™ access areas mobile billboards cannot
command attention because they are visually - Valet
exciting and they sound exciting - Parking lots
¢ Direct response integration - Structures
- Text message campaigns - Convention halls
- Photo redemption campaigns - Casino floors
- Print campaign integration - Airport passenger pickup lanes
e \iral % - Special events
- Photo worthy; tourists will snap ¢ AdRods™ clients define routes & events
photos and video to return home e AdRods™ drivers are professional & safe
and share with friends & family ¢ AdRods™ is fully licensed, insured & bonded

¢ AdRods™ “bait the hook” for your advertising
with presence that is impossible to ignore

HIGH-IMPACT | DIRECT-RESPONSE | VIRAL | INTERACTIVE
AdRods combines the best components in one new medium.
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A match made in Sin City.

Classic cars love Las Vegas & America loves classic cars.

¢ |n the heart of the American Southwest, and
wide open spaces

¢ Music, lights, neon, great weather, and a
non-stop party atmosphere

e QOver 7 miles of seeing, being seen and
partying for 35,000 people walking The Strip,
every hour daily between 6 p.m. and midnight

¢ The more people have to see and write home
about, the better

¢ Free entertainment, formerly a Las Vegas
staple, is in decreasing supply

e [et’s give them what they want!

The classic car industry has grown by 20%

in the past three years

Paint, wheels & suspension segments
experiencing highest growth—appearance is
the number one priority for enthusiasts
Nearly 1 million vehicles ages of 1967-1972
registered in the US. Pre-1967 vehicles

exist in very high numbers, which demon-
strates the size of the classic car enthusiast
audience alone

47% of household incomes are $75k +
Popular auto auctions such as Mecum and
Barrett Jackson experiencing record-breaking
attendance and sales

TV Programs in the automotive segment
growing rapidly; Overhaulin’, Power Block TV,
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HORSEPOWER FOR YOUR BRAND

ADRODS.COM
(702) 596-7092





